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Introduction
These guidelines provide all the information you need to 
bring the ShyamRad brand to life and to apply it 
correctly and consistently.

The strategy section explains the brand idea that shapes 
the ShyamRad brand while the identity section covers all 
key visual elements including word mark, colours, 
typography, imagery and example applications.

These guidelines bring all brand elements together to 
create a distinct ShyamRad identity. Please follow them 
at all times to ensure our brand is expressed correctly 
and consistently.

If you have any questions or need more information 
contact the Brand Team: info@shyamrad.com
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Technology. Human ingenuity. Human actions and Nature’s reac-
tions. Sheer unpredictability. We live in a world that’s constantly 
evolving. Especially so in the post-covid world.

Now, more than ever, businesses, and the people that help them 
thrive, find themselves facing a choice: Do things the way they’ve 
always been done, or embrace change as part of their strategy. 
And after 50 years in the turbulent world of business and talent, 
we know which choice we’d recommend.

At ShyamRad, our talent solutions are designed to do one thing: 
To help organizations in the healthcare sector, and the talent that 
fuels them, stay ready for whatever comes next.

Because when corporate strategy needs to move, talent strategy 
needs to move with it. When technology evolves, skills need to 
evolve with it. When new types of challenges emerge, new styles 
of leadership need to meet it. New pool of talent is very much 
vital to support such leadership.

When gaps appear in capability, talent needs to fill it. And when 
careers need to progress, they need a new path to follow.

Strategy 1.2

When requirements knock at your door, which is incessant in the 
post-pandemic world, there’s only one company with the scale & 
expertise to fulfill your requirements, ShyamRad. A company, with 
a rich, human history. Preparing your business, your strategy and 
your people.

For growth. For productivity. For progress.

For your continual development.

Adding Value to your Experience.

Brand Narrative



Strategy 1.3

Brand Idea

Adding Value to your Experience.

Brand Purpose
We strive to help organizations find the right talent.

We strive to help people and teams find the right organization.

Our Beliefs
ShyamRad believes

… that it isn’t the strongest that will thrive in tomorrow’s world of work, but the most 
adaptable.

… that we make a positive difference to the future of every person, team and organiza-
tion we work with.

… that our work is never done. There’s always another tomorrow for talent to prepare for. 
We want to ensure that the healthcare sector does not fall behind for lack of right talent.

Brand Driver Platform



Identity2.0



Identity 2.1

Icons Infographics Photography Layout

Overview

Super Comic

Word mark Typography Colour palette Supergraphic
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Identity 2.2

The ShyamRad identity is an important visual asset. It is 
our brand’s signature, embodying our brand strategy 
and what we stand for. Always use the identity consis-
tently, reflecting the contents of these guidelines.

Our icon mark



Identity 2.3

The ShyamRad logo has been developed to reflect our 
positioning, to transform workforces through career 
transition, talent development and strategic advisory. 
The word mark is our primary identity and should 
appear on all communications. Never attempt to pres-
ent the icon and the word mark separately.

ShyamRad Logo

1X

9.5 X 4 X

4 X

4 X

7 X

59.5 X



Identity 2.4

The ShyamRad logo and tagline are 
available to use in two colors:

Colourways

Primary colour

Primary  white



Identity 2.5

The minimum clear space that should be given around 
the identity is equal to the width of the letter ‘S’ from 
‘SHYAMRAD’.

Always use the correct artwork provided by 
SHYAMRAD.

Never attempt to recreate or modify the artwork files.

Clear space

Word mark clearance



Identity 2.6

Consistent positioning is important in the recognition of the 
ShyamRad brand.

On all communications, the ShyamRad logo must appear. 
Our Logo is positioned at the top of our communications in 
the primary left position and on the right, in the secondary 
right position when space or background dictates that this 
is needed. 

Always use the correct artwork provided by ShyamRad. 

Never attempt to recreate or modify the artwork files.

Logo positioning

Primary left position Secondary right position



Identity 2.7

It is important our logo is reproduced at the correct sizes 
to ensure maximum legibility across all forms of commu-
nication.

A minimum size for our word mark has been defined to 
ensure maximum quality reproduction in print and 
on-screen. The logo is always measured across the overall 
width.

In print, the logo should not be used below 60mm width. 
On-screen the minimum size is 170 pixels

when only the icon is to be used

In print, the logo should not be used below 20mm width. 
On-screen the minimum size is 60 pixels

Always use the correct artwork provided by ShyamRad.

Never attempt to recreate or modify the artwork files.

Minimum size

Print applications

when only the icon is to be used

Digital applications

Print applications Digital applications

60mm

20mm 60px

170 px



Identity 2.8

Our brand should be applied consistently. It is important 
that our logo is never altered in the marketing collaterals 
or stationery touch points.

Here are a few simple examples to avoid. Please follow the 
principles outlined in these guidelines and always use the 
correct artwork provided by ShyamRad.

Never attempt to recreate or modify the artwork files.

Misuses Do not alter any element of the master brand Do not use any other colour in the master 
brand other than the artworks available

Do not recolour any element of the word mark Do not distort the master brand in any way

Do not 00000000000000 Do not 0000000

Do not change opacity of the work mark or lock-up Do not 000000



Identity 2.9

Colour



Identity 2.10

We have three main colors as well as a gradient.

Black

Black is used across all our communications for text. Tints 
of 80% and 40% black can be used within infographics, but 
do not use these tints for text.

White

White is used as an overall background color and in text. It 
balances out the icon gradient, black and the gradient, 
making them feel even more premium.

ICON Gradient

Our gradient is used to bring our supergraphic to life, it is 
always to be used in the colors specified with the gradient 
working from left to right.

Please follow the guidance on color breakdowns, never 
attempt to create your own versions of our colors.

Primary Color 
Palette

Primary colour palette and gradient

On white/light background

‘ShyamRad’ in Black

C:75 M:68 Y:67 K:90

R:0 G:0 B:0

#000000

 

On black/dark background

‘ShyamRad’ in White

C:0 M:0 Y:0 K:100

R:255 G:255 B:255

#ffffff

Gradient start point

C:100 M:13 Y:26 K:00 

R:255 G:155 B:184

#0009BB8

Gradient middle point

C:25 M:100 Y:11 K:00 

R:190 G:27 B:129

#BE1B81

Gradient End Point

C:0 M:54 Y:100 K:00 

R:245 G:140 B:30

#F58C1E



Identity 2.11

Our secondary color palette exists to support our 
main colors. 

These colors should be used as accents and should never 
dominate communications, they are used primarily for in-
formation graphics such as graphs and diagrams. Use 
these colors sparingly in much smaller quantities than our 
primary colors. These colors should only appear on a white 
or black backgrounds, never on the ShyamRad Gradient 
backgrounds of the icon.

Tints

Tints of our secondary colors may be used across commu-
nications in conjunction with their full strength color. They 
are primarily used for information graphics such as graphs 
and diagrams.

Please follow the guidance on color breakdowns, never 
attempt to create your own versions of our colors.

Secondary Color 
Palette

Secondary colour palette and gradient

Gradient start point

C:35 M:100 Y:59 K:35 

R:123 G:19 B:59

#7B133B

Gradient middle point

C:47 M:100 Y:38 K:25 

R:120 G:26 B:84

#781A54

White

C:100 M:91 Y:18 K:5 

R:39 G:59 B:128

#273B80

C:35 M:100 Y:59 K:35 

R:123 G:19 B:59

#7B133B

C:47 M:100 Y:38 K:25 

R:120 G:26 B:84

#781A54

C:100 M:91 Y:18 K:5 

R:39 G:59 B:128

#273B80

C:23 M:59 Y:36 K:24 

R:157 G:100 B:109

#9D646D

C:28 M:60 Y:23 K:15 

R:161 G:106 B:132

#A16A84

C:60 M:55 Y:11 K:3 

R:115 G:115 B:164

#7373A4

C:10 M:17 Y:13 K:14 

R:198 G:183 B:183

#C6B7B7

C:9 M:20 Y:8 K:5 

R:214 G:193 B:202

#D6C1CA

C:20 M:18 Y:4 K:1 

R:198 G:196 B:217

#C6C4D9



Identity 2.12

Our grayscale palette exists to support our main colors.

These colors should be used as accents and should never 
dominate communications, they are used primarily for in-
formation graphics such as graphs and diagrams. Use 
these colors sparingly in much smaller quantities than our 
primary colors. These colors should only appear on a white 
or black backgrounds, never on the ShyamRad Gradient 
backgrounds of the icon.

Tints

Tints of our secondary colors may be used across commu-
nications in conjunction with their full strength color. They 
are primarily used for information graphics such as graphs 
and diagrams.

Please follow the guidance on color breakdowns, never 
attempt to create your own versions of our colors.

Grayscale Palette

Gray scale palette and tints

C:0 M:0 Y:0 K:90 

R:65 G:64 B:66

#414042

C:0 M:0 Y:0 K:70 

R:109 G:110 B:113

#6D6E71

C:0 M:0 Y:0 K:35 

R:177 G:179 B:182

#B1B3B6

C:0 M:0 Y:0 K:25 

R:199 G:200 B:202

#C7C8CA

C:0 M:0 Y:0 K:15 

R:220 G:221 B:222

#DCDDDE

C:0 M:0 Y:0 K:50 

R:147 G:149 B:152

#939598

C:0 M:0 Y:0 K:7 

R:237 G:237 B:238

#EDEDEE
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Typography
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ShyamRad use two type families across our 
communications.

Headline typeface

Gotham family is our headline typeface. It should be used 
for main titles of communications, quotes and key facts.

Text typeface

Gotham family is our main text typeface. It should be used 
in communications for all body copy, subheadings, text 
emphasis and within infographics.

Primary typefaces

Headline typeface

Gotham Bold
The quick brown fox jumps over the lazy dog

The quick brown fox jumps over the lazy dog

Gotham Book

Text typeface

Gotham-Light
The quick brown fox jumps over the lazy dog

The quick brown fox jumps over the lazy dog

Gotham Medium

Gotham Black
The quick brown fox jumps over the lazy dog

The quick brown fox jumps over the lazy dog

Gotham XLight



A
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Shown here are examples of the typographic styling when 
using our primary typefaces.

General principles

All text should be ranged left without word breaks or hyphen-
ation at the end of each line. Ranged left text creates the 
most legible text. Do not justify and minimise centring text.

Stand alone titles and advertising headlines

Stand alone titles and advertising headlines are set in Gotham 
Book Set copy over three or four lines only, with the text set 
ragged for the centre line to reflect our supergraphic direc-
tional style. 

Headings and quotes

Headlines should use Gotham Book or Gotham Bold, ranged 
left, aligned with text. Quotes use Noto Serif JP Light ranged 
left after the initial quote mark. A variety of sizes may be used 
to create dynamic layouts and presentations.

Body text

All of our body text is set in Gotham family of weights and 
should be set in sentence case with a capital letter on the first 
word only and the rest in lower case. Avoid using an initial 
capital letter on every word.

Paragraph spacing and line lengths

Body text should have a half line space between paragraphs. 
Subheadings are preceded by a full line of space and followed 
by a quarter line of space.

Body text is usually set to an optimum measure of 8–12 words 
per line for ease of reading.�

Primary 
typeface styling

Stand-alone titles and advertising headlines

Facing 
   the future 
head on.

Facing 
   the future 
head on.

Set in Gotham Book, 
over three or four lines 
only, ranged left with the 
centre line/s reflecting 
our directional 
supergraphic.

Headings and quotes

Headings are set in Gotham 
Book with text ranged left.

For quotes, range text left 
after the initial quote mark

Body text

Our body text is set in 
Gotham-Light or 
Gotham-Regular, with 
heavier weights, Gotham 
Medium, used for sub 
headings, word emphasis 
and for use in our
infographics



Identity 2.16

The ShyamRad system typefaces reflect the style of our 
headline and text typefaces.

Headline system typeface 

Myriad Pro is our headline text typeface. It should be used 
for main titles of communications, quotes and key facts.

Text system typeface

Arial is our main text typeface. It should be used in com-
munications for all body copy, subheadings, text emphasis 
and within 
infographics.

System typefaces

Headline system typeface

Myriad Pro Bold
The quick brown fox jumps over the lazy dog

Text system typeface

Arial Regular
The quick brown fox jumps over the lazy dog

The quick brown fox jumps over the lazy dog
Arial Bold

Arial Black
The quick brown fox jumps over the lazy dog



Titles and section breaks in Office-based programmes

Title element of covers 
and section divider pages 
to be set in 
Myriad Pro Bold.

Headings and quotes

Headings are set in Arial 
Bold or Arial Black with 
text ranged left. 

For quotes use Myriad Pro 
Bold, range text left.

Identity 2.17

Shown here are examples of the typographic styling when 
using system typefaces.

General principles

All text should be ragged left without word breaks or hy-
phenation at the end of each line. Ragged left text creates 
the most legible text. Do not justify and minimize centring 
text.

Titles and section breaks in Office-based programmes

Title element of covers and section divider pages to be set 
in Myriad Pro Bold. All titles should be ragged left with 
other text.

Headings and quotes

Headings should use Arial Bold or Arial Black, ragged left, 
aligned with text. Quotes use Myriad Pro Bold ragged left. 
A variety of sizes may be used to create dynamic layouts 
and presentations.

Body text

All of our body text is set in Arial Regular and should be 
set in sentence case with a capital letter on the first word 
only and the rest in lower case. Avoid using an initial capital 
letter on every word.�

System Typeface 
Styling

Body text

Our body text is set in 
Arial Regular ranged left 
and set ragged.
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Supergraphic



Supergraphic shapes

Portrait proportion

Landscape proportion

Identity 2.19

Our supergraphic crops are the cornerstone of our com-
munications style and embody our brand strategy, build-
ing our brand equity. All forms are derived from the Shy-
amRad master brand logo letterforms.

Sizes and proportions will vary according to communica-
tions, but the principles for portrait and landscape formats 
are outlined here.

Please ensure you follow these rules to create the super-
graphic crops. Do not try to create shapes that echo these 
principles.

Supergraphic 
Overview



Identity 2.20

Our supergraphic is articulated in three distinct ways. As 
a varnish, an outline or a solid shape. Each of these artic-
ulations reflect the communication’s tone of voice from 
quiet to an increased volume.

Focused / Reflective

We use spot varnishes and linear versions of our super-
graphic to represent our more focused and reflective forms 
of communication. These communications are personal 
and one to one in nature.

Powerful / Bold

We use stronger supergraphic shapes, solid coloured back-
grounds and simpler, impactful messaging when we com-
municate with our most powerful voice. This is reserved for 
the home page of the website, public facing advertising 
and publications, conference materials and client presenta-
tions.

Please ensure the correct supergraphic style is used with 
the appropriate message style to create consistency in all 
our communications.

Using the 
Supergraphic

Supergraphic shapes

Principles applied

Facing 
   the future 
head on. Turn your 

    business 
around.

A step in
   the right 
direction. 

Future
focused

Driving
ambition

FOCUSED
REFLECTIVE�

POWERFUL
BOLD



Supergraphic highlightIdentity 2.21

We have a supergraphic highlight which can be used to 
emphasize specific pieces of communication or contain 
key figures or information.

The highlight graphic reflects our supergraphic shape and 
takes the form of a directional arrow. It does not replace 
the supergraphic but acts as a supporting device that 
should be used minimally across communications.

The highlight graphic should only be created using our pri-
mary and secondary color palette.

Supergraphic 
Highlight

Avenue Louis-Casaï 18
1209
Switzerland
(+41) 10074 58 233 24 80
www.000000.com

Name
First line of address
Second line of address
City Postcode

Dear Name

Date

      Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incidi�dunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exer citation ullamco 
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non 
proident, sunt in culpa qui o� cia deserunt mollit anim id est laborum. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat 
nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui o� cia deserunt 
mollit anim id est laborum.

      Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incidi dunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exer�citation ullamco 
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla pariatur. ExcepteurLorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod tempor incidi�dunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud exer citation ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat 
nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui o� cia deserunt 
mollit anim id est laborum. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui o� cia deserunt mollit anim id est laborum.

This is our 
supergraphic 
highlight.

This is secondary 
supergraphic 
highlight.



Quotes and quotes usageIdentity 2.22

We use quotes to motivate our audience. They provide an 
inspiring and humanize our communications style. 

Quotes reflect our tone of voice and positioning and can 
be taken from members of the ShyamRad team or from 
inspiring figures, but they always reference positive transi-
tion and advancement.

Quotes are always typeset in Gotham Book or Gotham 
Bold, using our primary colour palette, with the accredita-
tion typeset in Gotham Book, using black only. However 
discrestion is applied and on dark backgrounds these are 
set in white (please see example). 

Always use quotes correctly and if you have any doubts, 
please talk to the brand team, see 
‘5.0 Contacts’ for further details.

Quotes
“This isn’t about competition, 
it’s about collaboration and 
what these practices and 
processes can contribute to 
one another.”

Zaha Hadid
�

The examples shown here 
demonstrate how quotes 
can be used to enhance 
and humanise a space as 
well as providing inspiration 
in communications.
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Icons and infographics
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Our icon style supports our masterbrand and uses our 
supergraphic as inspiration to shape and style.

Ensure when you create icons that they reflect the angles 
used within our supergraphic shape and that they use lines 
consistently.

Our icons should only appear in our primary colors and our 
secondary colors.

Do not use the ShyamRad gradient within any icons and 
do not combine multiple colors within one icon.

Icons



A
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Icons are used to support key messages and information 
across our communications.

The examples shown here demonstrate how icons can be 
used to symbolize key benefits of working with ShyamRad 
and to highlight important information across all communica-
tions.

Thousands of jobs 
in your industry.�

Employers in 
your community

Hidden jobs you couldn’t 
find without us.

Turning ambition 
into reality

Lorem ipsum dolor sit 
amet, consectetur adipisc-
ing elit, sed do eiusmod 
tempor incididunt ut 
labore et dolore magna 
aliqua. Ut enim ad minim 
veniam, quis nostrud exer-
citation ullamco laboris 
nisi ut aliquip ex ea com-
modo consequat. Duis 
aute irure dolor in repre-
henderit in.

Voluptate velit esse cillum 
dolore eu fugiat nulla pari-
atur. Excepteur sint occae-
cat cupidatat non proident, 
sunt in culpa qui offi cia 
deserunt mollit anim id est 
laborum Lorem ipsum 
dolor sit amet, consectetur 
adipiscing elit, sed do 
eiusmod tempor incididunt 
ut labore et dolore magna 
aliqua. culpa qui officia 
deserunt. 

Voluptate velit esse cillum 
dolore eu fugiat nulla 
pariatur. Excepteur sint 
occaecat cupidatat non 
proident, sunt in culpa qui 
offi cia deserunt mollit 
anim id est laborum 
Lorem ipsum dolor sit 
amet, consectetur adipisc-
ing elit, sed do eiusmod 
tempor incididunt ut 
labore et dolore magna 
aliqua. 

Ut enim ad minim veniam, 
quis nostrud exercitation 
ullamco laboris nisi ut 
aliquip ex ea commodo 
consequat. Duis aute irure 
dolor in reprehenderit in 
voluptate velit esse cillum 
dolore eu fugiat nulla 
pariatur. Excepteur sint 
occaecat cupidatat non 
proident, sunt in culpa qui 
offi cia deserunt

Voluptate velit esse 
cillum dolore eu 
fugiat nulla pariatur. 
Excepteur sint occa 
ecat cupidatat non 
proident, sunt�

Using icons
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Our infographic style supports our masterbrand using our 
primary and secondary color palette.

Infographics for high impact communications

Our infographic style uses the primary and secondary color 
palette and associated tints. Solid elements of color are con-
trasted with an offset black keyline, conveying movement and 
transformation that helps highlight important information.

Use up to two colors and their associated tints together, avoid 
using all the colors together in one application.

Infographics for office based programme

A simpler form of our infographic style is used in office based 
programmes. We retain the use of our primary and secondary 
color palette and their associated tints to support the master-
brand, but create simpler shapes and omit the offset shapes 
used in our designed communications.

Use up to two colors and their associated tints together, avoid 
using all the colors together in one application.

Please follow the guidance on color breakdowns, never at-
tempt to create your own versions of our colors.

Infographics

Infographics for office based programme
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Imagery



Primary use imagery Secondary use imageryIdentity 2.28

Imagery and its use in application is a key element in our 
brand communications style. In all communications, black 
and white images are used at a primary level, with full 
color imagery being used in a secondary, supporting role.

Color

Our primary portrait imagery is black and white and our 
secondary imagery is full color. Images depict people, 
either on their own or engaged with others, but always 
upbeat and positive.

Lighting

Our primary, black and white imagery is soft in tone, retain-
ing shadows and strength. Avoid overly dramatic lighting 
and harsh contrast in black and white imagery.

Our secondary, color imagery complements our black and 
white main imagery. Use it to illustrate narrative and to 
support messaging.

Composition

Our image style reflects our supergraphic in its sense of 
direction and leading the viewer's eye from left to right. 
Ensure all subjects are looking or moving from left to right.

The subjects in our primary imagery may be cut out or full 
bleed. The backgrounds of full bleed images should be 
simple and uncluttered. Please ensure that images being 
cut out can be done so cleanly, without anything obscuring 
the edges.

See Section 6.0, Image Appendix for a library of images 
that can be used across communications. If these images 
do not match your requirements, please contact our brand 
team info@shyamrad.com

Imagery Overview

Driving
ambition

“Our services result 
 in a 120 % contribution 
 back to society”�

services news contact Start seaching...

Our services�

Referred by your employer?

Talent 
development

Workforce
advisory

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit, sed do eiusmod tempor incidid
unt ut labore et dolore magna aliqua. Ut enim

ad minim veniam, quis nostrud exercitation ull
amco laboris nisi ut aliquip ex ea commodo. 

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit, sed do eiusmod tempor incidid
unt ut labore et dolore magna aliqua. Ut enim

ad minim veniam, quis nostrud exercitation ull
amco laboris nisi ut aliquip ex ea commodo. 

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit, sed do eiusmod tempor incidid
unt ut labore et dolore magna aliqua. Ut enim

ad minim veniam, quis nostrud exercitation ull
amco laboris nisi ut aliquip ex ea commodo. 

Career planning for 
senior executives

Start your 
programme

Executive
coaching

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit, sed do eiusmod tempor incidid
unt ut labore et dolore magna aliqua. Ut enim

ad minim veniam, quis nostrud exercitation ull
amco laboris nisi ut aliquip ex ea commodo. 

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit, sed do eiusmod tempor incidid
unt ut labore et dolore magna aliqua. Ut enim

ad minim veniam, quis nostrud exercitation ull
amco laboris nisi ut aliquip ex ea commodo. 

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit, sed do eiusmod tempor incidid
unt ut labore et dolore magna aliqua. Ut enim

ad minim veniam, quis nostrud exercitation ull
amco laboris nisi ut aliquip ex ea commodo. 

Murielle Antille, 
SVP Government & Industry Affairs

Career
transformation

home about

Disclaimer: images are for internal purposes only. They will need to be purchased from their relevant image libraries if approved�
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Our focus on the human resource support to the health-
care sector means our photography focuses primarily on 
skilled individuals, small groups of people and hospitals.

Overarching principles

Our main portrait image style needs to encompass a broad 
range of people and relationships.

Please follow these styling principles to ensure consistency 
throughout all our images is maintained:

– Choose soft toned black and white images or convert 
color images to grayscale

– The direction of our imagery reflects our supergraphic 
with the subject looking or moving across the communica-
tion from left to right

– Stay away from subjects that are looking directly at the 
camera

– Intimate compositions with confident, singular focus

– Minimal backgrounds that put further emphasis on the 
subject.

System flex

For this reason, there are style principles which can flex 
and change:

– Portraits may be taken in a studio setting or in-situ

– Images should portray a broad range of ages, ethnicity 
and gender, skills and roles

– Styling may range from smart casual to formal - reflect-
ing real working life

– The mood of the subjects ranges from focused and re-
flective to powerful and active

Primary Image Use

Primary image usage

FOCUSED
REFLECTIVE�

POWERFUL
BOLD
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Our supporting portrait image style reflects the narrative 
that it supports.

Overarching principles

– Choose soft toned color images

– The direction of our imagery reflects our supergraphic 
with the subject looking or moving across the communica-
tion from left to right

– Stay away from subjects that are looking directly at the 
camera

– Intimate compositions with confident, singular focus and 
a short depth of field

– Simple backgrounds that put further emphasis on the 
subject.

System flex

– Portraits may be taken in-situ in working environments or 
showing it’s subject at leisure

– Images should portray a broad range of ages, ethnicity 
and gender

– Styling may range from smart casual to formal - reflect-
ing the context

– The mood of the subjects ranges from focused and re-
flective to powerful and active, see ‘Primary image use’ for 
examples of this range.

Secondary 
image use

Primary image usage

FOCUSED
REFLECTIVE�

POWERFUL
BOLD
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Layout
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When creating layouts, it is important to consider the 
composition of the typographic grid.

Our typographic grid consists of 10 columns. Within this 
grid structure a multitude of layout variations can be creat-
ed using a variety of column structures.

Single text columns can use any of up to 4 columns of the 
base grid. The rest of the page can be used for images or 
infographics. Alternatively, single text columns can use any 
of up to 8 columns of the base grid if the layout need not 
accommodate any images or infographics.

Two text columns, use up to 6 columns of the base grid, 
with the rest of the page being used for images or info-
graphics.

Three text columns, use up to 8 columns of the base grid, 
with the rest of the page being used for images or info-
graphics.

All layouts use the white page to enhance the structure.

Creating layouts�

10 column typographic grid

Headline 
copy here�

Adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. 
Duis aute irure dolor in 
reprehenderit in.

Voluptate velit esse cillum dolore eu fugiat nulla 

pariatur. Excepteur sint occaecat cupidatat non 

proident, sunt in culpa qui officia deserunt mollit 

anim id est laborum Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do eiusmod 

tempor incididunt ut labore et dolore magna 

aliqua. 

Ut enim ad minim veniam, quis nostrud 

exercitation ullamco laboris nisi ut aliquip ex ea 

commodo consequat. Duis aute irure dolor in 

reprehenderit in voluptate velit essecillum dolore 

eu fugiat nulla pariatur. Excepteur sint occaecat 

cupidatat non proident, sunt in culpa qui officia 

deserun

Headline 
copy here�

Adipiscing elit, sed do 
eiusmod tempor 
incididunt ut labore et 
dolore magna aliqua. Ut 
enim ad minim veniam, 
quis nostrud exercitation 
ullamco laboris nisi ut 
aliquip ex ea commodo 
consequat. Duis aute irure 
dolor in reprehenderit in.

Voluptate velit esse cillum dolore 

eu fugiat nulla pariatur. Excepteur 

sint occaecat cupidatat non 

proident, sunt in culpa qui officia 

deserunt mollit anim id est laborum 

Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do 

eiusmod tempor incididunt ut 

labore et dolore magna aliqua. 

Ut enim ad minim veniam, quis 

nostrud exercitation ullamco laboris 

nisi ut aliquip ex ea commodo 

consequat. Duis aute irure dolor in 

Headline 
copy here�

Adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. 
Duis aute irure dolor in 
reprehenderit in.

Voluptate velit esse cillum dolore eu fugiat nulla 

pariatur. Excepteur sint occaecat cupidatat non 

proident, sunt in culpa qui officia deserunt mollit 

anim id est laborum Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do eiusmod 

tempor incididunt ut labore et dolore magna 

aliqua. 

Ut enim ad minim veniam, quis nostrud 

exercitation ullamco laboris nisi ut aliquip ex ea 

commodo consequat. Duis aute irure dolor in 

reprehenderit in voluptate velit essecillum dolore 

eu fugiat nulla pariatur. Excepteur sint occaecat 

cupidatat non proident, sunt in culpa qui officia 

deserun

Headline 
copy here�

Adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. 
Duis aute irure dolor in 
reprehenderit in.

Voluptate velit esse cillum dolore eu fugiat nulla 

pariatur. Excepteur sint occaecat cupidatat non 

proident, sunt in culpa qui officia deserunt mollit 

anim id est laborum Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do eiusmod 

tempor incididunt ut labore et dolore magna 

aliqua. 

Ut enim ad minim veniam, quis nostrud 

exercitation ullamco laboris nisi ut aliquip ex ea 

commodo consequat. Duis aute irure dolor in 

reprehenderit in voluptate velit essecillum dolore 

eu fugiat nulla pariatur. Excepteur sint occaecat 

cupidatat non proident, sunt in culpa qui officia 

deserun

Single text column�

Two text columns Three text columns

reprehenderit in voluptate velit 

essecillum dolore eu fugiat nulla 

pariatur. Excepteur sint occaecat 

cupidatat non proident, sunt in 

culpa qui officia deserun Ut enim 

ad minim veniam, quis nostrud 

exercitation ullamco laboris nisi ut 

aliquip ex ea commodo consequat. 

Duis aute irure dolor in 

reprehenderit in voluptate velit 

essecillum dolore eu fugiat nulla 

pariatur. Excepteur.

Voluptate velit esse cillum dolore 

eu fugiat nulla pariatur. Excepteur 

sint occaecat cupidatat non 

proident, sunt in culpa qui officia 

deserunt mollit anim id est laborum 

Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do 

eiusmod tempor incididunt ut 

labore et dolore magna aliqua. 

Ut enim ad minim veniam, quis 

nostrud exercitation ullamco laboris 

nisi ut aliquip ex ea commodo 

consequat. Duis aute irure dolor.

Headline 
copy here�

Headline 
copy here�

Adipiscing elit, sed do 
eiusmod tempor 
incididunt ut labore et 
dolore magna aliqua. Ut 
enim ad minim veniam, 
quis nostrud exercitation 
ullamco laboris nisi ut 
aliquip ex ea commodo 
consequat. Duis aute irure 
dolor in reprehenderit in.

Voluptate velit esse cillum dolore 

eu fugiat nulla pariatur. Excepteur 

sint occaecat cupidatat non 

proident, sunt in culpa qui officia 

deserunt mollit anim id est laborum 

Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do 

eiusmod tempor incididunt ut 

labore et dolore magna aliqua. 

Ut enim ad minim veniam, quis 

nostrud exercitation ullamco laboris 

nisi ut aliquip ex ea commodo 

consequat. Duis aute irure dolor in 

reprehenderit in voluptate velit 

essecillum dolore eu fugiat nulla 

pariatur. Excepteur sint occaecat 

cupidatat non proident, sunt in 

culpa qui officia deserun Ut enim 

ad minim veniam, quis nostrud 

exercitation ullamco laboris nisi ut 

aliquip ex ea commodo consequat. 

Duis aute irure.

nostrud exercitation 

ullamco laboris nisi ut 

aliquip ex ea 

commodo consequat. 

Duis aute irure dolor in 

reprehenderit in 

voluptate velit.

Voluptate velit esse cillum dolore 

eu fugiat nulla pariatur. Excepteur 

sint occaecat cupidatat non 

proident, sunt in culpa qui officia 

deserunt mollit anim id est laborum 

Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do 

eiusmod tempor incididunt ut 

labore et dolore magna aliqua. 

Ut enim ad minim veniam, quis 

nostrud exercitation ullamco laboris 

nisi ut aliquip ex ea commodo 

consequat. Duis aute irure dolor.

Adipiscing elit, sed do 
eiusmod tempor 
incididunt ut labore et 
dolore magna aliqua. Ut 
enim ad minim veniam, 
quis nostrud exercitation 
ullamco laboris nisi ut 
aliquip ex ea commodo 
consequat. Duis aute irure 
dolor in reprehenderit in.

Voluptate velit esse cillum dolore 

eu fugiat nulla pariatur. Excepteur 

sint occaecat cupidatat non 

proident, sunt in culpa qui officia 

deserunt mollit anim id est laborum 

Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do 

eiusmod tempor incididunt ut 

labore et dolore magna aliqua. 

Ut enim ad minim veniam, quis 

nostrud exercitation ullamco laboris 

nisi ut aliquip ex ea commodo 

consequat. Duis aute irure dolor in 

reprehenderit in voluptate velit 

essecillum dolore eu fugiat nulla 

pariatur. Excepteur sint occaecat 

cupidatat non proident, sunt in 

culpa qui officia deserun Ut enim 

ad minim veniam, quis nostrud 

exercitation ullamco laboris nisi ut 

aliquip ex ea commodo consequat. 

Duis aute irure.

Clear space is an 

important element of 

our brand expression, 

please ensure docu-

ments are laid out 

using plenty of white 

space, creating dyna-

mism between all the 

elements on the page.

The examples here show how  our 10 

column grid can be used  to create 

layouts using a variety  of text 

column structures.  (Above is based 

on a A4  document with 15 mm 

margins  and 4 mm gutter). �

1 2 3 4 5 6 7 8 9 10
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The example pages demonstrated here, show how our 
10-column grid can be used to create dynamic layouts.

The layouts show one, two and three column structures, 
combined with full bleed black and white images, color 
images, quotes, infographics and the supergraphic high-
light.

These layouts are indicative and a multitude of options are 
possible

Creating Layouts

Layout examples

Clear space is an 

important element of 

our brand expression, 

please ensure docu-

ments are laid out 

using plenty of white 

space, creating dyna-

mism between all the 

elements on the page.

New 
working
mindsets
Adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. 
Duis aute irure dolor in 
reprehenderit in.

Voluptate velit esse cillum dolore eu fugiat nulla 

pariatur. Excepteur sint occaecat cupidatat non 

proident, sunt in culpa qui officia deserunt mollit 

anim id est laborum Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do eiusmod 

tempor incididunt ut labore et dolore magna 

aliqua. 

Ut enim ad minim veniam, quis nostrud 

exercitation ullamco laboris nisi ut aliquip ex ea 

commodo consequat. Duis aute irure dolor in 

reprehenderit in voluptate velit essecillum dolore 

eu fugiat nulla pariatur. Excepteur sint occaecat 

cupidatat non proident, sunt in culpa qui officia 

deserun

Voluptate velit esse cillum dolore 

eu fugiat nulla pariatur. Excepteur 

sint occaecat cupidatat non 

proident, sunt in culpa qui officia 

deserunt mollit anim id est 

laborum Lorem ipsum dolor sit 

amet, consectetur adipiscing elit, 

sed do eiusmod tempor incididunt 

ut labore et dolore magna aliqua. 

Ut enim ad minim veniam, quis 

nostrud exercitation ullamco 

laboris nisi ut aliquip ex ea 

commodo consequat. Duis aute 

irure dolor in reprehenderit in 

voluptate velit essecillum dolore 

eu fugiat nulla pariatur. 

Excepteur sint occaecat 

cupidatat non proident, sunt in 

culpa qui officia deserun 

consectetur adipiscing elit, sed 

do eiusmod tempor incididunt 

ut labore et dolore magna 

aliqua. Ut enim ad minim 

veniam, quis nostrud.

If you do not
change
direction, you
may end up
where you
are heading.�

Turning ambition 
into reality

Adipiscing elit, sed do 
eiusmod tempor 
incididunt ut labore et 
dolore magna aliqua. Ut 
enim ad minim veniam, 
quis nostrud exercitation 
ullamco laboris nisi ut 
aliquip ex ea commodo 
consequat. Duis aute irure 
dolor in reprehenderit in.

Voluptate velit esse cillum dolore 

eu fugiat nulla pariatur. Excepteur 

sint occaecat cupidatat non 

proident, sunt in culpa qui officia 

deserunt mollit anim id est laborum 

Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do 

eiusmod tempor incididunt ut 

labore et dolore magna aliqua. 

Ut enim ad minim veniam, quis 

nostrud exercitation ullamco laboris 

nisi ut aliquip ex ea commodo 

consequat. Duis aute irure dolor in 

reprehenderit in voluptate velit 

essecillum dolore eu fugiat nulla 

pariatur. Excepteur sint occaecat 

cupidatat non proident, sunt in 

culpa qui officia deserun Ut enim 

ad minim veniam, quis nostrud 

exercitation ullamco laboris nisi ut 

aliquip ex ea commodo consequat. 

Duis aute irure dolor in 

reprehenderit in voluptate velit 

essecillum dolore eu fugiat nulla 

pariatur. Excepteur.

Voluptate velit esse cillum dolore 

eu fugiat nulla pariatur. Excepteur 

sint occaecat cupidatat non 

proident, sunt in culpa qui officia 

deserunt mollit anim id est laborum 

Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do 

eiusmod tempor incididunt ut 

labore et dolore magna aliqua. 

Ut enim ad minim veniam, quis 

nostrud exercitation ullamco laboris 

nisi ut aliquip ex ea commodo 

consequat. Duis aute irure dolor.

“ Progress 
is impossible 
without 
change.”

George Berard Shaw

Developing 
skills for 
your future
Adipiscing elit, sed do 
eiusmod tempor 
incididunt ut labore et 
dolore magna aliqua. Ut 
enim ad minim veniam, 
quis nostrud exercitation 
ullamco laboris nisi ut 
aliquip ex ea commodo 
consequat. Duis aute irure 
dolor in reprehenderit in.

Adipiscing elit, sed do 
eiusmod tempor incididunt ut 
labore et dolore magna 
aliqua. Ut enim ad minim

veniam, quis nostrud 
exercitation ullamco laboris 
nisi ut aliquip ex ea commodo

veniam, quis nostrud 
exercitation ullamco laboris 
nisi ut aliquip ex ea commodo

Adipiscing elit, sed do 
eiusmod tempor incididunt ut 
labore et dolore magna 
aliqua. Ut enim ad minim

Voluptate velit esse cillum dolore 

eu fugiat nulla pariatur. Excepteur 

sint occaecat cupidatat non 

proident, sunt in culpa qui officia 

deserunt mollit anim id est laborum 

Lorem ipsum dolor sit amet.

“ The future 
belongs to 
those who 
believe in the 
beauty of their 
dreams.”

Eleanor Roosevelt�

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 

tempor incididunt ut labore et dolore magna aliqua.

Cupidatat non proident, sunt 
in culpa qui offi cia deserunt 
mollit anim id est laborum.

Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed 

do eiusmod tempor incididunt ut 

labore et dolore magna aliqua. 

culpa qui offi cia deserunt

Ut wisi enim ad minim veniam, quis  
nostrud exercis tation ullamcorper 
suscipit lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem vel 
eumn iriure dolor in hendrerit in 
vulputate velit esse molestie consequat, 
vel illum dolore
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Motion



Motion text and logo storyboardIdentity 2.35

We have developed a moving image style for our master-
brand. This style reflects our brand strategy and what we 
stand for.

Motion Layouts

‘’And an opportunity

‘’The world of work  
is

‘’The world of work  
is changing fast.”

‘’The world of work 
is changing fast.”

‘’Profound changes 
at profound speed”

‘’But whereas many see 
change as an existential 
threat, a select few see 
it as an opportunity to 
make a difference.”

‘’Profound changes‘’Profound 

‘’But whereas many see 
change as an existential 
threat, a select few see 
it as an opportunity

‘’And an opportunity to look 
beyond what’s right for 
a company, to what’s right 
for society as a whole.”

‘’And out of the few that 
see these opportunities, 
there are even fewer placed 
to actually deliver them.”



Touchpoints3.0
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Examples of stationery style are demonstrated here.

Always use brand elements correctly when creating any 
graphic layout, ensuring it is dynamic and reflects our com-
munications style.

Letterhead SAMADHASHYAMRAD PRIVATE LIMITED

3 Ground Floor, Palace View Apartments, 
No 14/12, Jayamahal Main Road, 
Bangalore, Karnataka, India, 560042

M: +91 95381 01023

E: info@shyamrad.com�

Name
First line of address
Second line of address
City Postcode

Dear Name

Date

orem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exer citation ullamco laboris nisi ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in 
culpa qui offi cia deserunt mollit anim id est laborum. Lorem ipsum dolor sit 
amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. 
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui offi cia 
deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incidi�dunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exer�citation ullamco laboris nisi ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in 
culpa qui offi cia deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incidi�dunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exer�citation ullamco laboris nisi ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in 
culpa qui offi cia deserunt mollit anim id est laborum

SAMADHASHYAMRAD PRIVATE LIMITED

3 Ground Floor, Palace View Apartments, 
No 14/12, Jayamahal Main Road, 
Bangalore, Karnataka, India, 560042

M: +91 95381 01023

E: info@shyamrad.com�

Name
First line of address
Second line of address
City Postcode

Dear Name

Date

orem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exer citation ullamco laboris nisi ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in 
culpa qui offi cia deserunt mollit anim id est laborum. Lorem ipsum dolor sit 
amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. 
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui offi cia 
deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incidi�dunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exer�citation ullamco laboris nisi ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in 
culpa qui offi cia deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incidi�dunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exer�citation ullamco laboris nisi ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in 
culpa qui offi cia deserunt mollit anim id est laborum
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Examples of business card style are demonstrated here.

Always use brand elements correctly when creating any 
graphic layout. Consider the finishes used to bring our brand 
to life e.g. foil blocking in our primary brand color or a spot 
varnish to highlight our supergraphic shapes.

Business Cards
SAMADHASHYAMRAD
CEO, ShyamRad

3 Ground Floor, Palace View Apartments, 
No 14/12, Jayamahal Main Road, 
Bangalore, Karnataka, India, 560042

M: +91 95381 01023

E: info@shyamrad.com
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Examples of our brochure cover styles are demonstrated 
here, illustrating the range between focused and reflective 
to powerful and active.

Always use brand elements correctly when creating any 
graphic layout, ensuring it is dynamic and reflects our com-
munications style.

Brochures
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An example of a typographic cover brochure is 
demonstrated here.

Always use brand elements correctly when creating any 
graphic layout, ensuring it is dynamic and reflects our com-
munications style.

Brochures
Lorem ipsum dolor 
sit amet, consectetur 
adipiscing elit, sed 
do eiusmod temp 
or incididunt.

Dorection
        +Change
=Progress
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Examples of our social media presence and design 
options.

Always use brand elements correctly when creating any 
graphic layout, ensuring it is dynamic and reflects our com-
munications style.

Social Media

New name.
Same great servive.

Read the Press Pelease

Company banner - Linked In�

Personal banner - Linked In

Social media banner
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Examples of our email signature are demonstrated here.

Always use brand elements correctly when creating any 
graphic layout, ensuring it is dynamic and reflects our com-
munications style.

Email Signature
Mus volorruptae molendae culiabo restrin

et qui odignim porenbus motorem nate

culpa dolorepe remos debit, ut quati

optaepta nisciis ad quisimos et escit.

Re vit aut qui as aditasp iditatis penum

quid eost que core voluptas aut minctas

audaeXerumendae reperci uscimil ium

volorion porum ullanda ntiunt oviti cuptatet

audita novbis cora con cus et molores.

Mus volorruptae molendae cullabo restis

et qui odignim poreribus motorem nate

culpa dolorepe remos debit, ut quati

optaepta nisciis ad quisimos et escitire.

SAMADHASHYAMRAD
CEO, ShyamRad

3 Ground Floor, Palace View Apartments, 
No 14/12, Jayamahal Main Road, 
Bangalore, Karnataka, India, 560042

M: +91 95381 01023

E: info@shyamrad.com

Address line 1

Address line 2
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Our presentation style is demonstrated here. We use tem-
plates that enable the user to create engaging materials for 
their audiences.

Always use brand elements correctly when creating any 
graphic layout, ensuring it is dynamic and reflects our com-
munications style.

Presentation Style
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An example of an exhibition stand is demonstrated here. Our master-
brand is used creatively within the space, enabling our audiences to phys-
ically engage with the ShyamRad brand.

Always use brand elements correctly when creating any 
graphic layout, ensuring it is dynamic and reflects our com-
munications style.

Exhibition Stands
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An example of an exhibition stand is demonstrated here. 
Our masterbrand is used creatively within the space, en-
abling our audiences to physically engage with the Shyam-
Rad brand.

Always use brand elements correctly when creating any 
graphic layout, ensuring it is dynamic and reflects our com-
munications style.

Exhibition Stands
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An example of an event presentation is demonstrated here.

Always use brand elements correctly when creating any 
graphic layout, ensuring it is dynamic and reflects our com-
munications style.

Events
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Emailer Layouts

akhila@shyamrad.com

9845455217

www.shyamrad.com

Sarjapur Bangalore

SEND YOUR RESUME TO

info@shyamrad.com

HIRING 

GYNECOLOGIST

JUNIOR 

CONSULTANT

Experience 
2+Years Post MS/DNB/MD

Mus volorruptae molendae culiabo restrin et qui odignim porenbus motorem nate culpa 
dolorepe remos debit, ut quati optaepta nisciis ad quisimos et escit.

Re vit aut qui as aditasp iditatis penum quid eost que core voluptas aut minctas 
audaeXerumendae reperci uscimil ium volorion porum ullanda ntiunt oviti cuptatet 
audita novbis cora con cus et molores.

Mus volorruptae molendae cullabo restis et qui odignim poreribus motorem nate culpa 
dolorepe remos debit, ut quati optaepta nisciis ad quisimos et escitire.

Adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim

veniam, quis nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea commodo

Adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim

Experience Specialities
Neurologist

Cardiologist

Internal Medicine

General Surgeon

Orthopedic Surgeon

Radiologist
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Car stickering
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If you have any questions, please contact 
the ShyamRad Brand Team at: 
info@shyamrad.com

Contact


